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OVERVIEW
• STCM 459: Strategic Communications Campaigns 

(capstone)
• 20 students | apply for positions | agency setting | 

flexible, intense environment
• Clear process to research, plan, implement & evaluate 

STCM campaigns for clients | Weekly client meetings
• To Date: 

– 15+ campaigns (mostly funded; 5 pro-bono) | successes
– Nearly $200,000 in grant and client funding
– 14 Crystal Awards & 6 Honorable Mentions from PRSA-WV 

Chapter



PAST COMMUNITY CAMPAIGNS 
EXAMPLES 

• 3 Buy Local Campaigns; 6 Crystal Awards
• Budget: $15,000 in LINK Grants ($5,000 each)
• Target Audience: Local residents and surrounding 

communities
• Goal: to increase awareness about the importance 

and economic value of shopping at locally owned 
businesses

• Research-driven: community; business owners
• First Planned and hosted Shinnston’s & 

Fairmont’s first Buy Local Days; Ritchie County’s 
first Business Expo in 20 years (300+) people; WVU 
Day at the Legislature

• Earned nearly 2 million media impressions in small 
markets; established Buy Local committees 

• Deliverables: retail bag inserts, logos, bumper 
stickers, brochure, table tents, placemats

• Increased social media interactions; Blog



Buy Local Day Shinnston WBOY Story

https://www.youtube.com/watch?v=yjFgOcsF3IA




• 230,670 total media impressions and 
nine media hits

• 81% of the HSTA regions reached 
• 195 total written letters
• 48 percent attendance from legislators
• Increased engagement of 26 percent 

over a three-month period

PUBLIC AFFAIRS CAMPAIGN

Health Sciences and Technology 
Academy

GOAL: To raise legislative awareness of HSTA, leading to the 
prevention of additional cuts to HSTA’s budget



BENEDUM COMMUNITY 
BRANDING INITIATIVE
• $130,000 Benedum-funded Initiative
• Bigger Picture Goals
• 3 Project Communities
• Mission & Vision 
• How to Work with Us
• What’s Coming Up



CURRENT WORK



FINDING UNIVERSITY-LEVEL 
PARTNERSHIPS
• WVU Center for Service & Learning; Civic 

Engagement at Universities; special units
• Reed College of Media’s Media Innovation Center

– Community Branding Initiative—apply to be a client 
(upcoming)

• Let it be known! Contact specialized units (STCM, 
MKTG, Graphic Design)

• Pitch partnership—Come with ideas and at least 
some vision/goal in mind; have dedicated community 
leader to work with the University team



FINDING UNIVERSITY-LEVEL 
PARTNERSHIPS
• Make sure it’s a good fit, mutually 

beneficial
• Consider what 

– service learning entails, strengths/limitations of 
the semester schedule

– time commitment on BOTH sides
– Importance of communication & transparency

• Be realistic with expectations
• Establish clear goals & focus
• Make sure you both understand what product 

will be delivered



$HOW ME THE MONEY? WELL THEN 
SHOW ME YOUR RESULTS
• Nearly $200,000 in total funding

– $16,000 in service-learning grants
– Approx. $43,000 in client funding 
– $130,000 in Benedum funding for CB Initiative

• Evaluation of your projects—Always 
• Get evidence of the work

– Campaign book, portfolio, something tangible
• Proven successes? Then ASK for it 

before you fund! 



BASIC TIPS FOR SUCCESSFUL CLIENT 
PARTNERSHIPS



CONTACT

• Rita Colistra, Ph.D., associate professor, 
PI & project director for the               
Benedum Community Branding Initiative              
Reed College of Media at WVU

• @ritacolistra
• ritacolistra.com
• rita.colistra@mail.wvu.edu
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